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Location of Performance Track Members




Performance Commitments

Product Performance
Preservation/Restoration
Accidental Releases
Discharges to Water
Water Use

Energy Use

Air Emissions

Materials Use
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Dupont

International Paper
Johnson & Johnson
Lockheed Martin
Motorola, Inc.

Pfizer, Inc.

Best Washington
Uniform Supply (CA)

Chicago White Metal
(IL)

Columbia Vista Lumber
(WA)

Norco Cleaners (IL)
SunRidge Lumber Co.
(OR)

T.E.S. Filer City Station
(MI)



ning Network

rking events

* Mentoring program

» Leadership practices database



Partnerships

sreement with CO, MA,

— Coordinate state and federal programs
— Facilitate joint participation
— Implement incentives, such as low priority for

inspections, expedited permitting, and reduced
reporting



Reductions in Energy Use*®
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*Based on data received from 73 members



Reductions in Solid Waste*
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*Based on data received from 86 members



Increases in Preserved/Restored Habitat™
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*Based on data received from 10 members



Business Value for Members

hrough increased brand value
0N priority
* More cooperative relationship with
increased access to regulators
* Flexibility and reduced transaction costs
— Final PT rule
— Flexible air permits
— Reduced reporting
— Increased administrative flexibility



Program Goals

mental value
usiness value
* Increase program membership

* Expand ownership of the program



Environmental Value

lity to measure performance

* Build a learning community that facilitates
performance

* Encourage innovative approaches and
sharing best practices

* Improve management systems



* Promote dialogue among government,
business and communities

 Continue to increase the “brand value”

« Strengthen networks and opportunities for
sharing information



Program Membership

st a 25 percent annual growth

rate

* Work to build capacity for new members

* Engage environmental leaders in the
government and nonprofit sectors

 Increase opportunities for corporate
commitments



ernmental organizations that

ps

» Strengthen and expand the Performance
Track Network

* Continue to build linkages with state
programs
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